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RETAIL PROPERTIES

Disrupters vs. Demand

e On-line purchases vs. in-store
shopping/omni-channel

* No housing growth (peripheral) vs. Core

» Lack of job growth/income growth vs.
spending

« Convenience vs. experience

» Frugality (borne of the Recession) vs. Full-
Price

What Retailers say about Tucson

e Core hubs are the magnets

* “No cross-town freeways—REALLY?”

* “What gives on major streets having houses
where there should be commerce?”

CBRE 2
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CHALLENGES FOR ORO VALLEY MARKETPLACE
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COMPARE/CQNTRAST TO OTHER MAJOR RETAIL
CENTERS' DEMOGRAPHICS
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ORO VALLEY MARKETPLACE
DEMOGRAPHIC COMPARISON

OV Marketplace Tucson Specirum AZ Pavillons Foothills Mall Lo Encanfada Oracle @ Moges
1 mile radius 1 mile radius 1 mile radius 1 mile radius 1 mile radius 1 mile radius

7,272 L 3443 | 5,072 |

2,046 7,279 | sae | 4,991

12000 Census Population 1175 | 12588

11990 Consus Population

“Growth 2012-2017

12012 Esimaed Households
. -l — 4 4 4 -

:mn Profected Houssholds 777 L aoss ! ey aws 1548 1 i 2,393 t

| | 8.

12000 Casus Houssholds . 502 | ase ‘ ; gy s naw ‘1 E 217
11990 Conss Housholes 109 | 2 "‘ 29 w5 1220 ! ! 195
‘Grmnh 2000-2012 £1.48% L | e 7.08% sren | [ o !
Growth 20122017  esm [ 2w 1290% | 050% L am | [ 2.63% :

jzm Est. Median Housshold Income 576,285 534,344 l 564,603 547,810 ’ Losees 555,215

2007 Pri. Median Housshold Income $77,770 . 534,744 . ‘{ $65699 I $48,199 l . $95,031 l $55,401
{2000 G Mo Hosadbld ncome $66,043 | 30494 \ $54,629 ‘ 1 344,580 E 586,053 $48,472

990 Can. Madian Household Income $42,652 , $24,067 i ‘. $37,130 - $33,770 . { $61,355 $37,395
_-_
12012 Estimated Per Capita Income 546,178 | 512910 528,819 | sma0 | seem $32,319 !
12012 Estimated Housing Units 831 [ 4,500 ' Coohes ‘ 3,597 . REC . 2,498 .
2012 Estimated Occupied Units 710 T A sas | s 2am
;mm Estimated Vacant Units iE1] 539 f ! 121 253 F 224 ‘ 166

2012 Est. Median Housing Value $264,659 $95,855 $168,690 $197,183 §417,505 $228,950
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ORO VALLEY MARKETPLACE
DEMOGRAPHIC COMPARISON

Tueson Specirum AZ Pavillons Foothills Mall La Encantada Oracle @ Magee
3 mile radius 3 mile radius 3 mile radius 3 mile radius 3 mile radius

12017 Projected Population 21,730 110,427 | 49,020 68,062 i 31,854 38,800
/2000 Census Population 14,537 97,830 30,605 63,320 31,352 | 37,074
:1990 Census Popuiation 3,965 [ B0,150 14,802 50,783 25,579 C { 29,397

i
| Growth 2012-2017

12012 Estimated Households /4w | 27.828
i i I ! !
2017 Projected Households 9,253 Comam | s | mse | 1sg% | 1woos
i i+ ¥ i i I
| i !
2000 Census Houssholds 6,045 | soae | 10605 | 2sp agm 6103
I | 4 t {
1990 Census Households 1,640 2 1818 was | owess e

| ] i i
| i i } i T 1
{Growlh 2000-2012 A1.44% HRURT [ | osasan | 103 I 3.60% B.89%
S 1 : +-4 | +
‘Grawih 2012-2017 8.23% 285% 0 99w 2.47% IR 2.68%
il e L
! ! ' o
2012 Est. Madian Household Income 567,743 s32151 565,194 351,799 363,807 $56.932
f [
w i | i
2017 Pr. Median Housshold Income 568543 32,614 566,302 ss2472 [ 364,526 57,517

1 ' .
12000 Con. Median Housshold Incoma 560603 520473 J 556,584 I s6521 856350 $50,975
1950 Cen. Median Housshold Income $41,945 swra | sos0 suors 537,872
2012 Estimated Per Copia Income 537,545 $iz835 | i 328,367 826991 | 849,106 $36,439
2012 Esfimated Housing Unts 2,975 37,762 17,544 0250 | 1767 19,405
i Il 4
2012 Estimated Occupied Units 8,550 33428 | 16,324 7828 15413 17.534
2012 Estimated Vacant Units 1,424 4334 1220 2 e 187
2012 €. Median Housing Valus $93,798 164,414 $160,584 3330218 $231,839
6
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ORO VALLEY MARKETPLACE
- DEMOGRAPHIC COMPARISON

OV Marketplace ~ Tucson Specirum AZ Pavillons Foothills Mall Lo Encantada Oracle @ Magee
5 mile radius 5 mile radius 5 mile radius 5 mile radius 5 mile radius 5 mile radius

190,604 89,222 146,848 | 135573 i 135,756

135,400 123,965

162,010

102,980 91,250

135,138

60,638

32,365

T T 1
[ mme 62,455 64,202 t | 58,788
1.4 1} ]
f 0 il i B
14,012 | 5295 | 24563 I 55176 606438 | | 51,340
| || 11 |
1 f o |
5119 | 44700 i L1369 H 41,212 52,634 36,936
. { } ! |
|| ]
Growih 2006-2012 36.61% [z 3% J 9.90% [ 11.08%
i P i | 1
F 0 i 1 { -t ]
Grawth 2012-2017 7.09% | szam | 6.64% ! | s 2.05% l‘ | 3.08%
£ jt i
] : | ]
12012 Est. Median Housshold Income 68,078 |osmas2 | 561,557 | s49720 | saws0e . ssa7e9
= | I t Y
2017 Prj. Median Housshold Income $69,182 $32,868 $62,737 $50,370 $39.895 | | $53,414
12000 Can Madian Housshold Income 559,311 | osmaer | | ommsm | s s $47,029
S l S i 4
i1 i 1 t
1990 Cen.iMedian Household Income $37,830 { $19,961 i i $37,860 | 331,041 | $25,535 §33,108
2012 Estiniated Per Copita Income 536,696 nase | s 98 | 530098 530,970
z = { id 4
12012 Estiniated Housing Units 21,909 Coenzz | 5,050 | sesey - 71632 63,007
i 1 1 i1
12012 Estinjoted Gecupied Units 19,143 59563 | | 32,365 60638 | 62916 57,031
: |
2012 ann;amvﬂmmu\h 2,766 7,559 ( 2,684 e ‘ 876 5976
2012 Est. Medion Housing Value 529,891 597,961 166,282 $162,400 $204,944 $181,248
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NEW RETAIL DEVELOPMENT

CBRE

shops at /7 NN
San Dorado

IN ORO VALLEY

A g mm EEE II’_.---'
IS5 verizon Tanera FIRM '@

BREAD
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TUCSON'’S 2015

CBRE

“WINS”

BIG BOXES

faz fiae & O 4
Albertsons SAPEWRY
=+ 100,000 SF + 78,848 SF +62.392 SF +60.000 SF +56,100 5F =+ 50,000 SF
BUICT-TO-SUT BUNT-TO-SUIT i =it BUILT-TO-SLAT BURT-TO-SUIT
WAL MART WAL-MART WAL MART
U-HAUL CAmLL NEIGHBORHOOD NEIGHBORHOOD NEICHEORH00D
=+ 41,000 SF +41,000 SF =40,541 5F
48,000 5F +42,422 SF =30 G T +40,000 5F
cutiSone PoRRITRE I Oitlet I I Outlet l
+77,000 SF +15,000 SF +75,000 SF +19,410 SF +19,125 SF +18,002 SF
BUIT-TO-518T
5N swne  MCE
+17,000 SF +16,032 SF = 16,000 SF +15,721 SF +13,750 SF +12,000 SF
BUIT-TO-SUIT
TOP 2015
+10,963 SF
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NEW RESTAURANTS

A
JLONGHORN

EAKHDUSE

<>

R 5

STEAEBURGERS"

nabive

grin D wings

Tarnera

BREAD"

Humble Pie Bisbee Breakfast @E{EM
Club [EARBECUE Pi ]

r f D
Prep & Pastry il'T

PUB & EATEI

CBRE 10

—

BLAZE®PIZIA

corner

bakery

C A F E

- L=

| KNEADERS |

i

‘E AMALOUR
TACO
BELL

And more!
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TUCSON
HIGHLIGHTS

Ranking#1 Cleanest metropolitan area in the country for air quality #1 City to Buy a Home Right Now #1 Bicycle Friendly City in US
-The American Lung Association, 2011 -Forbes.com 2014 -Outside Magazine 2012
Phoeni?t & TucsFJn Lead National Economic Growth 3rd Best City for Jobs "Top 20 Creative Cily”
-Brookings Institute Report, 2013 -Forbes.com 2013 -Daily Beast “20 Most Creative Cities”, 2012
8th Best City for Commuters 20 Best Towns of_lhe Future® “No.2 Medium Metro on its list of "Best Performing Metros”
-Forbes, 2010 -Sunset Magazine, 2010 -Research firm Hea-dlight, LLC, 2011
i - Tucson named 4th Best City for Public Tucson named 4th Best Market for Real Estate Investors
The Solar City . i News. 2011
-Busitiess Facilitiss, 2010 Trunspor!atvlon un.d .]ob Access dad . -Inman News,
-The Brookings Institution, 20T1 #2 among mid-size cities Tueson named one of the Best Places to Retire by CNNMoney

-National Research Policy Council _CNNMoney, 2011

Tucson picked Top 7 Housing Markets: Best Recovery Bets
-CNN, 2011 Tucson hosts two “Top 10 Best High Schools” nationally
#7 Best Cycling Town in America -U.S. News and World Report “2012 Best High School Rankings, 2012 & 2013
Tucson named #2 City to Find a Job -USA TODAY 2014
-CareerBliss, 2013
Top Destination Pick for Business Meetings

Tucson picked by Yahoo as one of the World's Most Underrated Cities -UBaRee 2008 Ranked # 3 Best Places to Raise Your Kids
Yahoo, 2011 -Blomberg Business Week, 2010
No. 6 on its list of the top 10 metro areas for aerospace/defense manufacturing
-Business Facilities, 2011

Arizona #1 in the nation for rate of entreprenurial activity
“One of America's Most Innovative Cities” -Kauffman Index of Entraprenurial Activity, 2011
-Forbes, 2010

Tucson rated 3rd “most caring” city in US Tucsol | #4 Best City for Millennials




THANK YOU
FOR MORE INFORMATION, PLEASE CONTACT:

Nancy McClure
+520 323 5117
nancy.mcclure@cbre.com
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