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Disrupters vs. Demand
• On-line purchases vs. in-store 

shopping/omni-channel
• No housing growth (peripheral) vs. Core
• Lack of job growth/income growth vs. 

spending
• Convenience vs. experience
• Frugality (borne of the Recession) vs. Full-

Price

What Retailers say about Tucson
• Core hubs are the magnets
• “No cross-town freeways—REALLY?”
• “What gives on major streets having houses 

where there should be commerce?”

RETAIL  PROPERTIES
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CHALLENGES FOR ORO VALLEY MARKETPLACE



COMPARE/CONTRAST TO OTHER MAJOR RETAIL  
CENTERS’  DEMOGRAPHICS
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NEW RETAIL  DEVELOPMENT IN  ORO VALLEY
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TUCSON’S  2015  “WINS”  BIG BOXES
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NEW RESTAURANTS

And more!
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HEADING ON L INE ONE 



THANK YOU
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